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[bookmark: _Hlk494701603]Objectives and Motivation
Smart cities are considered as the trendiest way of managing touristic sites and bringing along lots of components together. Millennial tourists are not interested in sun, sea, sand, and sex anymore. They are more into exploring and learning from living the experience of the citizens while visiting the sites. With today’s technology, the tourism industry and others are flourishing and seeking to improve the economic growth of the nations. As the modern period manifests growth in major industries and with technological growth, the whole world became one dot. Connectivity has brought people from different nations all together. Time has come to embrace this growth, and rather from separating and modernizing nations, implement technology growth into making out of nations more sustainable entities seeking to take advantage of both local and international benefits for the good sake of future generations. The shift from smart cities to smart villages is imposed by the urban growth potentials. Within this field comes the hospitality industry, accommodations have to adapt and update their offerings. One way, among others, that has worked perfectly is marketing through social media, and while it has worked on the corporate level, the millennial generation has proven it can work better if used socially. The youth are tech savvy to the point that they are taking technology for granted. As individuals, they are also eager to learn and explore. The traditional hospitality means that their previous generation was delighted by does not even meet their basic needs. They have made social media a platform that works for them. The hospitality industry has not been left behind. Accommodations of the tourism industry are cleverly using youth to gather large social media to boost their sales and at the same time exceed the expectations of their millennial customers. Both tourism and hospitality management are facing a crucial issue which ethics, a topics well displayed under the Organizational Behavior discipline. OB is the art and science of observing, analyzing, and interpreting the individual’s behavior within himself (psychology), among others (sociology), and against a system (university environment). An ethical touristic organization, like a cozy home, is an ideal world of learning, sharing, trust, nurturing, personal, spiritual, and professional growth, exploring, delivering and peace. Places that stimulate such feelings among those who flourish there are built around a consciousness and respect of ethical models. Goodness, legitimacy, independence, honesty are the backup beams of ethical touristic sites. Purposeful stakeholders are those who chose their careers based on a need to make a positive impact that differentiates them. Discussions about ethics are still on the gray shade, filled up with doubts, hesitations, and following the lead. When all above disciplines are merged with each other properly, then we can assume that we are absorbing the ethical standards to the fullest and applying them.
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As cities has prospered via technology and connectivity by integrating high tech devices in many services such as transportation, restauration, retail, making the access easy for tourists from different nations. Villages are also in need for change and for SMART concepts, especially that, although located outside city limits, are seeking improvement to better display their own resources rather than being victims of technology growth, taking advantage of it by connecting individuals and communities to the rest of the world. Accommodations of the tourism industry are known to be for the wealthy; people who would afford the luxuries and the finest life. Therefore, we would expect clients to be highly selective. The youth are from a different category and would expect a high tech yet an average accommodation in which they will be over excited to live the experience rather than just have a taste of it. With this trend, tourism hospitality had to come up with new ways to survive. Catering millennial consumers means that they now define their strategies based on the demographic groups and personality traits. The youth makes up approximately 70% of the population, and when that market is tapped, the hotel industry is bound to succeed. The youth also travels a lot, love personalized interactions and are spontaneous. They are the future and the sure success of the hospitality industry. The topic of organizational behavior and tourism ethics is a new yet a different social science that has given birth of the concept of “Ethical Experiential Learning”. Ethical experiential learning searches the recurrent pattern of all learning going through experience, thinking, conceptualization, and action. A tourism related is a complex entity that is confronted by a variety of ethical issues. Within this session, subjects of interest could be but are not limited to the following:
1. Ethics standards within the tourism and hospitality industry.
2. The classroom community and its impact on the student’s ethical behavior.
3. Distinction between moral, immoral, amoral behaviors in hospitality management.
4. Characteristics of the millennial generation and their hospitality needs.
5. Youth and gender differentiation within tourism hospitality.
6. Trends driving the hospitality industry for youth.
7. Strengths of cultures and perceptions of the youth within hospitality.
8. Social and digital media impact on youth choices of hospitality and ethics. 
9. Emerging new technologies implemented in the tourism sector.
10. The changing mindset of millennial generation in today’s travel destinations.
11. The impact of social and digital media in the tourism sector and their ethical impact.
12. The shift from local to mass tourism while ensuring long term growth.
13. The strategies adopted by local governments to connect to the world via smart concepts.
14. Ethically oriented marketing practices for the tourism industry.
15. Value systems in tourism politics.
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Scientific Committee:

1. Pr. Khalid Allam. International Institute for Higher Education Rabat .Morocco.
2. Pr. Mustapha Bassiri. Ecole Normale Superieure. Hassan 2 University  Casablanca. Morocco
3. Pr. Taoufik Daghri, Faculty of Economic and Social Legal Sciences, Salé . Morocco
4. Pr. Manal Elaboubi. Faculty of Economic and Social Legal Sciences, Agdal. Morocco...
5. Pr. Mohammed Ezznati, Director of National School of Business and Management Tanger. Morocco
6. Pr. Samira Kasmi. Faculty of Juridical Sciences - Economic and Social, Salé. Morocco
7. Pr. Anas Kettani. Faculty of Sciences Ben M'Sik, .University Hassan 2 Casablanca. Morocco
8. Pr. SAILE Rachid Faculty of Sciences Ben M'Sik, .University Hassan 2 Casablanca. Morocco
9. TANANE Omar Faculty of Sciences Ben M'Sik, .University Hassan 2 Casablanca. Morocco
10. Pr. Saadia MAROUANE, National School of Business and Management. Morocco 
11. Pr. Mohamed BELAFHAILI in Management Science University Hassan II .Casablanca. Morocco .

Paper Submission:

The submissiveness of the communication propositions: Will make itself under electronic format via E-mailto: hjorio1976@yahoo.com, hjorio@iihem.ac.ma, three evaluators, members of the scientific committee, will value every proposition.
All instructions and templates for submissioncan be found in the ICCMIT2018 website:

http://www.iccmit.net/.The accepted papers will be published by IEEE and it will appear on IEEE-Xplore. Also, the best articles will be invited to be published again after expansion as book chapter in IGI Book as well as Journal of Information Retrieval "ACM Index journal".

Important Dates:

Authors are requested to consider the following conference important dates and deadlines.

	Full paper submitted for revision in electronic form

	Feb.  01, 2018

	Notification of acceptance

	Feb. 15, 2018

	Conference registration

	Feb. 15, 2018

	Final paper submission and author's camera ready paper
	March 2, 2018

	Conference Dates

	 April  2 - 4, 2018



Contact us: Pr. Bassiri Mustapha Vice-PresidentICCMIT18 for Africa / the Middle East and the Francophone States E-mail: bassiri.mustapha@gmail.com
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